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Jocelyn Rosenwald 
Director of Acquisitions“We have over 500 investors with 
thousands of capital calls & distributions 
dating all the way to the 90s. Our entire 
investor management now runs on 
Covercy. We’re 10 times more efficient 
than before. 



Performance Reports 
& Doc sharing

Position 
Monitoring

Automated Distribution 
Payments

Fundraising

Manage your investors 
without your investors managing you. 



Investors get plenty of offers30-90 days to raise equity
If asset is under contract

Fundraising can be hard!

Momentum is important



Attracting a new investor 
costs 10x more 
than convincing your past LPs 
to reinvest in your next deal



Investors 
are 

Customers



7 Ways to Make Sure Your 
LPs Invest in Your Next Deal  



Communicate like a marketer1

Send the Right Message to 
the Right Person at the 
Right Time



Simplify the Fundraising Process
Sales Process2



Be able to predict when an 
investor is likely to invest

Know Your Customers3



Standardize & 
Personalize Reporting

Reporting4



Every challenge is an 
opportunity 

Always be relationship building5



Transparent
Distribution process 

Trust through transparency6



Fund / Deal wrap up7

Clearly communicate end of 
investment, next steps



See how you can delight your investors 
and run your CRE firm more efficiently

SCHEDULE DEMO
https://covercy.com/demo

Live Q&A



In Summary

1. CLOSING THE DEAL
a. Communicate like a marketer. Send messages to the people most likely to invest 

at the time they’re most likely to want to read your messages or take your call
b. Simplify the fundraising process so you can focus on the deal
c. Be able to predict when an investor is likely to invest

2. ONGOING
a. Standardize & Personalize reporting with the help of an investor portal
b. Every challenge is an opportunity to enhance your investor relationship

3. TRUST & TRANSPARENCY
a. Bring clarity to the Distribution Process and build trust
b. Clearly communicate what happens when the fund / deal is over. No surprises.


